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3. Best Practices

INSIGHT #2

Shoppers often like a look on the model in
the product photo, but they are skeptical
about how it will look on them

INSIGHT #1
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During festive season, delivery date Product unavailability will item is trending this season,

plays a major role in decision-making discourage purchase improves their intent to purchase.
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Instead of displaying the Delivery Date - _
Describing the height of the model and the

Hvootheses “Guaranteed Delivery by 30th August”, display A hypothesis 1$ framed vgin _ _ |
1P o
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Frame hypotheses based on the insight elevanteventname as weil he shortlicted insigh confidence in their purchase
that will lead to improved conversion rates “Guaranteed Delivery before Raksha Bandhan”
Test A/BTEST A/BTEST

A/B test to arrive at the optimal solution
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v Delivery before Raksha Bandhan V. PDPwith Model Height & SKU Size

Delivered by 30th August PDP without Model Height & SKU Size
+12% INCREASE IN CONVERSION +8% INCREASE IN CONVERSION

Release

Implement the winning solution
across the platform

Wide-scale release of winning variant Wide-scale release of winning variant




